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N.A. Bryanskaya 

PRODUCT ASSORTMENT ANALYSIS AS AN IMPORTANT COMPONENT 

IN INDUSTRIAL ENTREPRENEURSHIP 

The article formulates the main directions of analysis of the product range of en-

terprises and offers a method of analysis of the product range, which includes three 

stages: analysis and evaluation of the level of customer satisfaction; analysis of the im-

plementation of the plan for the range; analysis of the impact of the range on the results 

of the organization. To assess the level of customer satisfaction, the article proposes a 

method of expert evaluation. The assessment is carried out by means of coefficients of 

an assessment of satisfaction of needs of the consumer the commodity range. The ana-

lytical tables offered in work, allow to estimate satisfaction of needs of consumers by 

the range and influence of the range on final results of activity of the enterprise. 

Keywords: product assortment; assortment policy; the stages of analysis of the 

assortment of expert methods of analysis of the assortment; tabular methods of analysis 

of the range; the coefficient meet the needs of consumers. 
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